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Considering turning your creative 
passion into a full-time business? This 
guide helps you evaluate your readiness 
and your business idea's viability.BY PATRICK GAMALIEL

SHOULD I QUIT MY DAY JOB
TO PURSUE MY CREATIVE BUSINESS?

START

Do you have a clear vision and 
plan for your creative business?

Do you have a source of funding 
or savings to sustain yourself 
during the initial phase or up to 6 
months?

Have you identified your target 
audience and validated market 
demand?

Have you established a pricing 
strategy that covers costs and 
generates profit?

Is your business already 
generating consistent 
revenue?

Have you analyzed your 
competition and identified your 
unique selling proposition (USP)?

Are you aware of all regulatory 
and legal requirements for your 
business?

Do you have a marketing plan
to attract and retain customers?

Do you have a strong support 
system (business coaches, 
advisors, family) and a plan for 
maintaining work-life balance?

You are well-prepared and have thoroughly assessed the feasibility and potential 
profitability of your creative business. It may be the right time to take the leap and 
quit your day job.

Take time to develop a clear vision. Outline what your 
business will offer, who your target audience is, and 
how you'll reach them.

Explore funding options such as personal savings, 
loans, grants, or investors/crowdfunding. Create a 
budget that outlines your startup costs and living 
expenses.

Conduct market research. Use surveys, groups, or 
other social media to gather insights. Create a persona 
of your ideal client. Understand your audience's needs 
and preferences before moving forward.

Calculate all costs associated with your business. Set 
prices that reflect these costs while ensuring 
profitability. Research industry standards and adjust 
your pricing accordingly.

Focus on building a consistent revenue stream. 
Reevaluate your business model and marketing 
strategies to ensure a steady income before quitting 
your day job.

Analyze competitors in your niche. Identify how you 
can differentiate yourself from the competition. Use 
SWOT analysis to map out strengths, weaknesses, 
opportunities, and threats.

Research any licenses, permits, or regulations 
required for your business. Consult with a legal expert 
if necessary.

Develop a detailed marketing strategy. Utilize various 
channels such as social media, email marketing, and 
content marketing to reach your audience. 

Build a support network. Connect with a business 
coach, join entrepreneurial groups, and communicate 
with family and friends. Develop strategies for 
balancing work and life demands.


